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NOTICE: YOU DON'T HAVE THE RIGHT TO RE-SELL OR REPRINT THIS REPORT  
If you didn't buy this report, you have a pirated copy.  

 
I hope this report gives you a lot of value. Please respect the time and money I've invested 

in developing it. 

 

Some people have tried to make Outbrain work and they haven't figured out how to do it, or 

how to do it well. I'm saving you time and money by showing you the strategies I've used.  

 

I've put work into this report. I've spent my own money to test strategies. I'm being 

straight up with you. Be straight up with me. If your buddies want a copy, ask them to buy 

one. It's just not that expensive. 

 
Copyright 2014. All rights are reserved  
 

No part of this consumer report may be reproduced or transmitted in any form without the express 

written permission of the author.  
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Legal disclaimer  

This report is designed to help those interested in online marketing to understand one aspect of 

online marketing. The publisher and author aren’t engaged in rendering legal advice or service, 

financial advice or service, marketing training, risk management, or other professional services.  

If you or your staff requires that kind of expert assistance, please seek the services of a 

competent professional on your staff or in your community. 

Marketing is a complex process with many steps, each of which need to come into alignment to 

create a profitable campaign.  As you apply the insights you learn here, you’ll need to take into 

account a variety of factors that influence and constrain the effectiveness of your marketing 

campaigns. These include the markets and audiences you choose, what you decide to promote, 

how well you research, whether you choose topics people care about, how well you design your 

site, how compelling your calls-to-action are, how fluent and articulate you are in the language 

of the audience you choose to market to, and more. 

This report doesn’t contain all the available information about content marketing or even 

Outbrain. My intention is to complement, amplify, and supplement other crucial material you 

have access to. I urge you to read all the available material, learn as much as possible about 

sound marketing campaigns, and tailor the information in this workbook to your assets, your 

business model, your audience, your work environment.  

The purpose of this report is to provide you with insights that I have found useful. Marketers 

use this material at your own discretion. The author and publisher shall have neither liability nor 

responsibility to any person or entity with respect to any loss or damage caused, or alleged to 

have been caused, directly or indirectly, by the information or recommendations contained in 

this report.   

If you do not wish to be bound by the above, you may return this report to the publisher for a 

full refund at ANY TIME. 

Note from Tim: I don't guarantee you'll get .03 clicks. Here's why.  

Outbrain is an auction engine. They don't auction clicks based solely on price. So you can't get 

all the clicks you want, JUST BY PAYING FOR THEM no matter the price you offer. They award 

you the ability to pay less if your content performs well. That means you have to do the kinds of 

things I recommend in this report: choose a good niche with wide appeal, choose topics people 

care about and want to read, and write headlines that attract people to click. 

I give you examples of how to do that in the report below. Your results WILL vary depending on 
the choices you make. 

This report is © copyrighted. No part of this may be copied, shared, or changed in any format, 
sold, or used in any way other than what is outlined within this report under any 
circumstances!  
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Using this Brief 

Welcome to Nich Buster Traffic Machine.  

This brief takes you step by step through a process I use to get lots of visitors (hundreds to 

thousands a day) to my website, on very valuable keywords. 

This system is all about getting lots of traffic in the toughest niches at a very low cost, pennies a 

click. 

I've given you a detailed Table of Contents below so you can read those parts that interest you 

and find topics quickly. 

I hope it's a turning point for your business! 

Tim 
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3 Cent Clicks: Getting 845 Clicks for the Price of 1 

That's what this brief is all about. It's a traffic system that gives you: 

1. Traffic for cheap – as little as 3 cents a click. 

2. Loads of traffic – hundreds or thousands of clicks a DAY. 

3. Very targeted traffic, in fact you can target the same phrases you'd target using 

adwords. 

4. In very competitive markets. You can do this in dating, or relationship markets, weight 

loss, and more. You'll see below that I'm getting very cheap traffic on keywords that 

would be extremely expensive to buy on adwords. 

5. From very high quality sources. I get traffic from the likes of CNN, Slate, and other brand 

name sites. 

Let's look at a couple of Examples straight from Adwords 

For this project, I'm targeting parenting/marriage/and child behavior issues. I target a lot of 

keywords: child behavior problems, stop lying, circumcision, and spanking. Some of the most 

valuable keywords come from  

 marriage and family therapy and counseling 

 teen car insurance (the MOST expensive kind of auto insurance you can buy) 

 family divorce lawyers (divorces are ridiculously expensive) 

t from Google  
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Several forms of "marriage and family therapy" are worth anywhere from $22.74 to $38.57 per click. 

Phrases targeting family and divorce lawyers cost are worth anywhere from $19.95 to $34.73 per click.  

People who are interested in these topics form classic hungry niches. They have problems that are 

painful and need to get solved. 

There are a number of ways I can monetize that traffic – put up adsense, collect leads and resell them, 

or sell my own products.  

These might look like attractive markets to you. And it would be if you could get the traffic. But you 

can't. For two reasons. 

 The market for these words is too competitive. Almost all of them are high competition keywords. 

Even though that's an Adwords rating, you can bet it will take a LOT of SEO to rank for these terms. 

And you'll be making NO MONEY for months while you build up rank. 

 The keywords are too expensive. You can't even test the traffic for these keywords. Even if you 

could get 10% or 15% of visitors to opt-in to your offer, you'd still be paying $150 to $350 for each 

lead. 

But what if they weren't too expensive and you didn't have to worry about the competition. What if you 

could go into any market, and pay LITERALLY pennies for a click instead of tens of dollars? What could 

you do then? What kind of business and cash flow could you build? 

It turns out you can. With the techniques you'll find in this brief. Here's what I've been able to do. 
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Here's what you're looking at: 
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 Cheap traffic – 3 cents a click. 

 Loads of traffic—Right NOW. In this example, 626 clicks in one day. That's 626 visitors to my website 
that I got with very little ramp up. You can get thousands of high quality visitors a day. 

 Targeted traffic. Remember, I'm targeting "marriage and family therapy". And the article these 
people are coming to my site to read, is called – "Does Marriage and Family Therapy Really Stop 
Divorce:  The Verdict of 25 Years of Research". Do you see how targeted those visitors are? And 
actually, I'm targeting two sets of keywords – marriage and family therapy, and stop divorce – both 
very lucrative. 

 Traffic in very competitive markets. You've seen that above. 

 From very high quality sources. This isn't pop unders for gambling and porn. My sources are very 
high quality. Higher than I could get any other way. Sources like CNN, Slate, The Washington Post, 
Elle.com, and NBCNews.com.  

 

Here's how it nets out. If you want to get into a competitive market, like marriage and family therapy, in 
the next two or three days, you can: 

 Spend $25.36 to get ONE CLICK on adwords, or 

 Spend the same, and get 845 CLICKS with this method. 

The 3 things you must know to make this work. 

Three things make this work: 
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1. Get your traffic from the right source – Content Discovery. In the first section below, I show you the 

best source and explain what it is. 

2. Choose the niches and topics that fit audiences using Content Discovery. Don't let this section fool 

you. I know you've seen no end of WSOs on how to choose topics. This may look the same but it's 

not. You need to prick people in content discovery mode the right way. And I show you exactly 

where I get article ideas (NOT Google, and NOT Amazon.com). 

3. Write good headlines. And not just good headlines, GREAT headlines. This is the KEY to getting 

cheap clicks. Fortunately, you don't have to be a guru, or an expert writer. I give you THE SECRET 

almost no one knows to writing super effective headlines literally EVERY TIME. 
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Part One: Content Discovery-Cheap Clicks in Competitive Niches 

What is Content Discovery? Here's 

the marketing speak:   

It’s a "content suggestion engine" 

that allows you to drive cheap 

traffic to your content site or blog. 

They have thousands of publishers 

and many of them generate 

millions upon millions of page 

views. 

Here's another way to think about 

it.  

It's pay-per-click advertising with 

these caveats:  

 I can be very inexpensive if you 

do it right.  

 Your ads show up on mostly 

news websites not on search 

pages (Google's website).  

 Your ads show up as article headlines, not as classic ads.  

 You're reaching readers not searchers. 

Sites like CNN, FoxNews, MSNBC 

etc. all use Outbrain. It’s 

premium traffic. You've seen how 

I get traffic that could cost 

several dollars to near $50 per 

click on similar topics using 

Adwords. 

And Outbrain's internal algorithm 

figures out which of your article 

titles performs the best and 

which sites have readers who 

would most like to read your 

content. 
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How content discovery traffic is different from paid search or social media 

traffic. 

Outbrain claims that people read in different modes.  

 Sometimes they search.  

 Sometimes they socialize.  

 Sometimes they want to consume content. 

My experience is that this is true. In fact, people often want to engage in very different ways 
depending on their mood and topic.  

For example, sometimes people want to get personal profiles – they want to know their 
personality profile, or the astrology chart, or the likelihood that their boy friend is cheating.  

Sometimes they want to express their opinion. Sometimes they want to show other people 
how smart they are.  

The better job we do at giving our visitors the experience they are looking for, the more money 
we can make. 

So one way to look at Outbrain and content discovery is to ask yourself, "What part of my 
target market wants to read, to consume content?" or "What does my target market want to 
read about?"  

When you have answers for those questions, Outbrain is much better than other methods for 
reaching your audience. 

Here's what Outbrain says: 

When your audience is in content consumption mode, they are actively consuming 
content online whether it be reading online editorial, watching videos etc. Your 
audience is browsing and looking to consume the next interesting thing.  As such, using 
content to draw your audience from one piece of publisher content to yours will ensure 
a more engaged audience and better quality traffic. 

Clients using Outbrain typically see higher page views per session, more time on site and 
lower bounce rates than traffic via search and social media. 
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Why Outbrain is the platform to start with when you do content discovery. 

 Outbrain is the leading content discovery platform and reaches a huge part of the US 
market. Outbrain ranked 
third in August 2013 in the 
comScore rankings of 
"syndicated ad focus 
entities." It ranked behind 
ShareThis and Yahoo Sites, 
and ahead of Google, with 
188 million unique visitors 
and a reach that extended 
to 83% of the U.S. online 
audience. 

 Outbrain gives you 

control over your traffic 

program. They have a "self 

serve" platform that allows 

you to control easily how much you pay per click and your daily budget. 

 You can do a lot of testing before you pay. Outbrain charges you for the traffic only once 

per month. So if you have some ideas on how to get profitable and get paid before they 

charge your credit card then you can seriously do some damage right of the bet. 

 You can get inexpensive traffic. The way Outbrain works is that you can get clicks for as low 

as $0.03 

Content Discovery Via Outbrain Can Outperform Other Kinds Of Traffic 

Depending On Your Goals. 

 Get traffic tomorrow.  Outbrain will send you traffic tomorrow. You don't have to wait to rank for 
keywords. That also means, you don't have invest time and money ranking for a keyword, only to 
find that traffic from that keyword doesn't convert. 

 Get traffic in the big niches. If you write good articles with catchy headlines you can compete 

against ANYBODY. Your headline can appear on CNN, or TIME, or Slate. Just like the big 

dogs.  

 Get cheap traffic. The problem with getting into the big niches is that traffic is very expensive 

– no matter whether you use Adwords or invest in SEO. That kind of ropes you into creating 

hard-sell pages to make use of the traffic. And that's often not a good long-term bet. But 

with Outbrain, you don't have to outbid players with deep pockets. You just have to write 

compelling articles. And you can get big traffic for as little as 1% of the cost.  
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 Earn today, pay next month. For SEO, you pay today and get traffic 4 months from now. 

Outbrain reverses that dynamic. You get traffic today. And Outbrain doesn't charge you 

until the next calendar month. If you have a way to monetize your traffic rapidly, you may 

never have to pay out-of-pocket for your traffic. 

 Rank better. Because traffic is a component of SEO now, you're paying for traffic today, and making 

it cost even less tomorrow (because you'll be bringing in organic traffic). 

The Limits Of Outbrain Advertising: Limited Targeting and Control Of The 

Articles That Get Traffic. 

 You cannot choose the sites your headlines show up on. Outbrain claims their algorithm is 
better than "related content" widgets at getting your content in front of people who are 
likely to click. 

 There are limits to how targeted you can get in terms of geography. You can target 
countries and even States in the U.S. You can't currently target cities. 

 Using it for Offline Consulting could be challenging. Because you can't target geography, 
Outbrain won't work for some of your offline clients. The exception would be clients with 
national reach, or a very comprehensive network of local clients – if you serve an entire 
industry or industry group, for example. 

 You can only price by campaign, not by the article. That means it's possible that one of 
your articles will catch on, it will get a low price and high exposure, and it could prove to be 
a dog. Now you're getting tons of cheap traffic, that doesn't convert.  

o There are ways around this. You can disable the article or use it to drive traffic to a 
better performing post. Or you can write better headlines for other articles. I'll also give 
you some ideas for forming campaigns. 

What To Do With Content Marketing and Outbrain 

There are two ways to think about using Outbrain. 

1. What you can do with Outbrain: 

 Send traffic to your content site, your articles. 

 Monetize with Adsense or other sponsored ads. 

 Send people to a well-written review about your site or product, or that you've written 

about others. 

 Build a list. 

2. How to think about your site and your content if you're relying on Outbrain. 
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This is the image you need to keep in 
your head if you want to be successful 
with Outbrain.  

You're competing on 2 things: quality 
content, and catchy titles. 

The first thing you should ask yourself is 
this: Does my site provide value? 

Without value this won’t work. Your 
articles need to be good. And the layout 
of your site needs to be clean, inviting, 
and professional. 

The people visiting your website need to 
engage with the content, click on ads, 

subscribe to your newsletter, or buy something. 

You need to build a content site if you are selling products. It could be a blog attached to your 
domain name, but you need good informational content that people are interested in. 

Yes, you will probably get an SEO boost. But it's a side-effect that comes from the traffic you'll 
be generating.  

I've generated social media engagement using plug-ins that allow people to rate and share my 
content. In mainstream markets (outside of IM) people share stuff on social media without 
thinking twice. It’s easier to get things going and rank when you get traffic.  

The trick is to be able to understand how Outbrain works. It’s pretty much all about CTR. The 

higher your CTR of the title of the post you submitted the lower you will pay per click. It’s that 

simple! 

So before you hit publish and submit your content to Outbrain you need to brainstorm title 

ideas. This is why I love this model so much. I no longer think in terms of SEO, I think about the 

users that will click on my link and read my content. 

What Not To Do With Outbrain 

In particular, you can't: 

 Send traffic straight to a sales page, or opt-in page or put your opt-in above your article. 

 Direct link to an affiliate offer or your own sales offer. 
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 Embed affiliate links in the article you drive traffic to. 

 Get traffic on topics Outbrain considers questionable. Those topics include things like 

gambling, porn, and many topics in finance and insurance. 

In general: 

They don't allow CPA links in the content.  

This system will NOT work for affiliate review sites. If they just smell an affiliate link they will 
shut you down. Don't submit affiliate reviews, landing pages, sneaky redirects, cloaked links, 
promotional posts with affiliate links etc. 

Outbrain is pretty strict. They check every post. You won't promote on topics that there high 

profile publishers will find objectionable. That means the usual, gambling and sex, but also 

finance and insurance. And I've even had trouble getting approval for potentially sensitive 

medical issues like circumcision. 

They don’t care about what you have around your content or on the sidebar. But within the 

content itself, you won't get away with anything but sponsored ads.  

Follow their rules and you will be fine. 
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Part Two: How to Choose Topics People Want to Read About 

In the simplest form, all you have to do to make Outbrain work is this: 

A. Write good articles  

B. Put them in a blog 

C. Set up an Outbrain account 

D. Bid 0.15 to 0.25 to start 

E. Enter your article URLs 

F. Wait a day and lower your bid. 

G. Repeat until you're as low as you can go. 

And I've seen that fail a number of different ways. 

1. I've seen posts by people who couldn’t get traffic to their site even when they raised their bids. 

"I'm paying 19 cents a click and I've only gotten 6 visitors in three days." Now 19 cents is pretty 

cheap for a click in a big money niche (I'll show you how to do much better). But cheap traffic 

will do you no good if you can only get 6 visitors.  

2. When I first tried Outbrain, I didn't know how to write good headlines and I couldn't lower my 

bids very low.  

3. I've written dozens of articles only to find that some perform so poorly that they never get 

traffic. 

None of this means that Outbrain doesn't work, or even that it doesn't 

work well.  

It's important for you to keep in mind, though, that Outbrain wants to 

promote articles that people want to read. They have an algorithm for 

determining what people want to read. And you'll be more successful 

when you understand how to work (with) Outbrain.  

So, it's worth your time to understand how to make Outbrain sing. So let's 

step through the process in a case study so you can see how it works.  

The Process in a Case Study 

Here's what you need to pay attention to: 

1. Decide on a niche 

2. Choose your topic areas 

3. Get article ideas 

4. Generate article titles 
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a. Test your headlines 

5. Fund your campaign 

a. Manage the articles which are getting funded 

We'll break down the process step-by-step so you can see the tweaks that will enable you to optimize 

your performance – get the most clicks at the lowest price. 

Choosing a Niche 

I know you can easily find 

ample information about 

choosing niches. I'm going 

through the process here 

because you must choose 

a niche that has significant 

interest for this strategy to 

work.  

The major niches are often 

considered roundly to be 

health, wealth, 

relationship, and disease. 

I've listed a few examples.  

I have only a few points to underscore as 

niches relate to content marketing and 

especially to Outbrain.  

1. Where to look for niches. People often 

tell you to go to Amazon.com Best Sellers list. 

I don't find that to be a good source.  

Here are the top 4 reports on the day I'm 

writing this report. "Diary of a Wimpy Kid Book 

8" is a popular book in a series. "Things that 

Matter: Three Decades of Passion, Pastimes, 

and Politics" is a book chronicling Charles 

Krauthammers career as a journalist. It's 

popular because Krauthammer is a well-known 
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journalist and Jon Stewart had him as a guest on the Daily Show.  

It goes on like that. Lists of Best Selling books are far too fleeting to base a niche on.  

You can find good topics here once you've chosen a niche. But there are better places to find 

your initial niche. 

Magazines.com will give you a 

much better perspective for 

choosing a niche.  

Hover your mouse over "All 

Categories" and you'll see their 

abbreviated list.  

Magazine.com has the added 

benefit that you can easily find 

your subniches and even article 

ideas here as well.  

This is how I first started thinking 

about the subniches that make 

up the parenting niche I'm pursuing. 

And I got many of my successful 

articles by looking at stories featured 

on the covers of the magazines I used 

to find my subniche. 

Here's the page for parenting, the 

niche I'm pursuing. You can sort by 

Best Sellers and immediately see 

what's popular enough that it 

generates an audience month after 

month.  

You even get a quick take on the 

subniches: Parenting, Pregnancy, 
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Parenting Children, Adopted Kids, Kids with Autism.  

If I showed you the next couple of pages, we'd find Magazines targeted to parenting Tweens 

and Teens. 

And to find article ideas, just look at the headlines on the cover. 

This site gives you a running start at content ideas for your site. 

2. Can you choose some other niche? Of course you can, it's your business. Let me give you 

a word of caution though. You're paying for clicks. And your objective is to pay as little 

as possible. That means choosing article topics that readers of sites like CNN, TIME, and 

Slate care about, want to read more about, and want to click through to.   

 

Remember: Outbrain is good. And they are "related topics" advertising. That's close to 

interruption advertising. The folks you're trying to attract didn't open up their browser 

looking for your article. You need to hook them.  

I've tried writing on topics because they are near to my heart. And that single criteria 

did not get me clicks at a low cost. You need to find the intersection of your interest 

and the interests of your audience at large. 

Can you go the opposite direction? In other words, can you just look for topics that are popular on other 

platforms and write articles for your blog?  

You can. 

In fact, some blogs deliberately avoid indentifying a niche in their title. They just look for offers 
to promote and write compelling article titles. Take http://www.howlifeworks.com/ as an 
example. 

This brings us to the task of finding topics. 

Choosing Topics 

Before we talk about sources for topics, let me suggest one source you ignore – Google Keyword 

Planner. The Keyword Planner generally gives you topics that are far too broad to catch the interest of a 

reader in the related posts widget. 

You don't have the advantage of search advertising – writing for people who are 

already searching on a topic. 

http://www.howlifeworks.com/
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In my market, parenting, for example, the Keyword Planner will suggest "parenting tips", "parenting 

advice", "parenting teens", "good parenting books" and the like. 

Those won't do. No one will read an article on good parenting books. 

On the other hand, very few parents search on "should I spank my kids". Yet it's a hot topic that will 

bring in readers. So, how do you find those topics that people want to read about, but aren't actively 

searching on? 

1. Go to your competitors 

One obvious but overlooked place for topic ideas is your competition-other publishers who are using 

Outbrain. You might at first think that's a little crazy. Let me dispel two misgivings you might have. 

 I can't compete with other publishers who have great writing. 

 No one will want to read my article when they can find other people writing about the same 

topic. 

These are natural reactions, and they're wrong. They come from old ideas of competition rooted in 

Search Engine marketing which are no longer your concern. 

Remember that HEADLINES (that lead to quality content) are the currency of the realm. You'll see below 

the results of testing multiple headlines for your content.  The implication is that once you've found a 

strong topic YOU WILL BE COMPETING WITH YOURSELF for traffic. You'll write multiple headlines to see 

which is most compelling for readers. 

And, if you can compete with yourself, you can certainly compete with other publishers. 

 Go to the big sites that feature Outbrain links 

 Observe them 

over time 

 See which 

headlines have 

staying power 

(those are pre-

tested for you) 

 Write better 

headlines (and 

quality content to 

post to your site) 

2. Magazines.com 

Your next stop is right back 

where you found your 

niche.  
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So, if you're building a list for a recipe report offer or for ideas for eating healthy, the turkey story is 

appealing. If you want to build a list on techniques for disciplining your kids, the table manners story will 

be more attractive. And if you're building a list for a click bank product that tells aspiring parents how to 

determine the birth of their kids, this may be the wrong magazine altogether. 

I've been targeting parenting and discipline issues. It's easy to find lots of different topics this way.  I use 

only the topics that are likely to appeal to the audience I'm targeting.  

Here's a sample of the Topics I found: 

 Stop the Lies: Get Your Child to Tell the Truth 

 Why kids lie 

 Why children become frustrated 

 Teaching acceptance in a diverse 

world 

 "I'm not tired!" End bedtime battles 

for good 

 Bullying The Victim, the Bully, and the 

Bystander Speak Out 

 The most effective discipline trick you've never heard of 

You'll notice that this market is sensitive to lying and frustration. I developed two articles from that 

information.  

"Your Teen is Lying to You: The 5 Sure Signs" – converts at .22% which is quite healthy for Outbrain. 

"Why Kids Lie: 3 Key Steps to Honesty" – converts as .13% which is high enough for me to lower my bid 

on the article. 

 

3. Alltop.com 

Alltop gives you the most read blog articles 

on any given day. This is a terrific way to 

get trendy topics so you can leverage news 

and articles people care about.  

You can find an alltop page for most of 

these big niches. The one I go to is 

parenting.alltop.  You'll find diabetes.alltop, 

acne.alltop, and more.  

My second highest CTR headline came from 

alltop. The original article appeared in 

Huffington Post, "An Awkward Talk That 

May Save Your Son's Life".  It showed up in 

the most popular stories box and was 

I don't just grab the topic in the magazine. I'm 

using particular rules to form headlines that 

convert. You probably already have an idea of 

what those are. I'll spell out 8 important rules to 

you later in this report. 
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referenced in a couple of the specific blog boxes. 

I wrote two articles. The first curated the original article. I titled it "Could You Have the Awkward Talk 

That Could Save Your Son's Life". I also wrote a companion piece, "How to Have the Talk That Could Save 

Your Son's Life."  

You're beginning to understand the Outbrain mindset if you can guess which had the better click 

through rate. 

The first article was my second top converting article at .40%. The second title didn't convert nearly as 

well.  

4. Google Alerts 

There are a set of topics in parenting that are evergreen – lying, spanking, 

hitting, tantrums—bad behavior in general. I can write on these topics and 

get a couple of stories each out them.  

But there's a way to make them always fresh, literally, a never ending 

source of new articles. And that's to get news alerts on these topics.  

Set up an alert that delivers you fresh content every day on your topics. 

Google Alerts (www.google.com/alerts) is terrific for this.  

It's a free service from Google that lets you set up alerts to notify you 

automatically whenever a string of words shows up in a news article or on 

a blog.  

Then you can have that article or a compilation of similar articles sent to 

you as they happen, once a day, or on some schedule that's convenient 

for you. 

http://www.google.com/alerts
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You can write these alerts to be very specific to your topics using Boolean (and/or) logic. Here's an 

example. I want to write on tantrums.  You'dbe surprised how many news articles get published about  

members of government or business who are "throwing tantrums".  

So, here's how I can narrow the scope of the alerts I get. 

 I want to find articles on any of these topics: outburst or tantrum 

 But only when it is paired with one of these terms: child, children, kid, kids, teen, teens 

So I construct an alert that groups my terms like this: 

 

 

We don't have to use "children", "kids" or "teens" because anything with the plural already gets picked 
up by the singular. 

This is a very powerful tactic. It helped me create a set of articles that effectively turned traffic into sign 

ups.  

Here's how that worked.  

 I found several controversial topics user groups on Facebook and parenting related forums.  

 I set up Google alerts for them.  

 I got an alert saying that the World Health Organization had just approved a new device for 

circumcision. And I curated a very short article about it. 

 At the end of the article, I gave readers an opportunity to vote on whether or not they thought 

male circumcision was ethical. 

The article I wrote was, " New Circumcision Device Approved by WHO: Should It Change Your Mind 

About Circumcision?"  The headline got a .24% click-through-rate (high enough that I could drive down 

the cost very quickly) and converted onto my list at over twice the rate of a normal opt-in. 

5. Promote "earned media" if others have written about you 

Earned media 
refers to third-
party 
recommendati
ons or stories 
written about 
you and run 
on someone 
else's site. 
Based on 
Outbrain's 
data, earned 
media 
campaigns 

(tantrum OR outburst) AND (child OR kid OR teen) 
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saw 33% higher average click-through rates than their owned media campaigns. 

 

 

 

 
Outbrain attributes the higher engagement on earned media campaigns to trust: while 
consumers want to engage with brands' content, they value third-party recommendations 
above all other forms of marketing and advertising. 

  

In other words, an article written by someone else about you, will get 1/3rd 
more clicks than an article you write about yourself. 
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Part Three: How to Write Headlines that Pull Traffic 

As you've seen, in Outbrain – HEADLINES MATTER, A LOT. 

They matter so much – you can't lower your bids if your headlines don't get clicks – that I'm going to 

give you a section on writing them. Much of the advice below comes straight from statistical reporting 

done by Outbrain. You'll find my observations mixed in below as well. 

Some research follows. Take it seriously. It comes from tests of thousands (sometimes 
hundreds of thousands) of samples. And most of it comes directly from the source: Outbrain. 

Be negative not positive 

Contrary to popular belief (and widespread use), positive superlatives are not compelling to 
readers. In fact, Outbrain's data shows just the opposite. This may simply be a product of 
overuse, or it could be because readers are skeptical of sources' motives for endorsement.  

On the flip side, sources of negative information may be more likely to be perceived as 
impartial and authentic. Positive superlatives have become clichéd, overused; negative 
superlatives provide the reader with something more unexpected and intriguing. 
 
 

 

Chart, research, and interpretation from Outbrain.  
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Compared with neutral headlines that contained neither positive ("always" or "best") nor 
negative ("never" or "worst") superlatives, headlines with positive superlatives performed 29% 
worse and headlines with negative superlatives performed 30% better. Compared to positive 
headlines then, negative headlines garnered a 63% higher average click-through rate.  

16-18 word headlines perform better  

According to Outbrain, data they pulled from a content pool of 150,000 English headlines in 
their network indicated that 16-18 word headlines perform better than headlines of any other 
length. 

 

Chart, research, and interpretation from Outbrain. 

 

Pull, don't push.  

Apparently, the harder consumers are pushed to click, the more likely they are to avoid clicking. 

Titles that make references to the reader by including the word, “you,” “your,” or “you’re” 
performed 21% worse than titles that did not contain any of these words. The attempt to make 
readers feel as though they’re being directly addressed appears to do more harm than good. 
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Readers appear to be resistant to words that demand action or attention. Titles containing an 
imperative (“must” or “need”) generated a 20% lower CTR than titles that did not contain 
either of these words. It may be that these words are more reminiscent of advertorial calls to 
action than editorial language or that their overuse in headlines over time has weakened their 
ability to convey a true sense of urgency. 

 

Chart, research, and interpretation from Outbrain. 

You'll remember from above that one of my top performing titles violates this rule.  The article 

was "Could you have the talk that could save your son's life?" I think it drew well because it was 

provocative, and it was a question not a recommendation. 

Three Powerful Types of Headlines 

Ok, that research covers a lot of ground. But it can be tough to follow because it's so broad. 
Here are three types of headlines that will give you a running start. 

Thought provoking headlines 
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At base, your headline needs to provoke curiosity. Else, why would a reader click? Yet curiosity-
provoking headlines have been, for me, toughest to make work because they are easy to do 
poorly. 

You may think "5 Ways to Lose Embarrassing Love Handles!" will provoke the curiosity of your 
target weight loss market. But these days, the headline is so clearly a promotional come-on that 
few people will click. The "X ways to get Y benefit" headlines don't perform well when they're 
posted next to other headlines on authority sites like CNN. 

Let's look at the outgoing content marketing links CNN.com is currently showing on a weight 
loss article.  

 

1. I would doubt the first 
headline "How to Lose Weight Quickly 
and Safely" is performing well. When 
it comes from a fitness blog, it's 
clearly self-serving. This is exactly the 
type I'm warning you off of.  

It might perform better if it came 
from the Mayo Clinic site. But it won't 
perform well for a site with something 
to sell. 

2. Notice that the second 
headline about Lyme Disease and 
Fibromyalgia combines three effective 
techniques: It uses technical names, 
fibromyalgia instead of chronic pain; it 
avoids addressing the reader directly 
(it doesn't say "three things you 
should know about…); and it provokes 

curiosity or fear. 

I would expect this headline to perform quite well. 

3. The third headline is a mixed bag. It has a classic curiosity-grabbing headline (who in the 
target market doesn't want to know what 100 calories or 1 lb of fat looks like). The problem 
with the article is the payoff (the article you click through to).  

Here it is: 
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The payoff is 
too quick. It's a 
photo of a 
couple dozen 
pretzels and a 
next photo 
button.  

It almost looks 
like an ad. 

Articles like 
these tend to 
get high click 
through and 
high bounce 

rates as well.  

You'll remember the story I told you about my article, "Could You Have the Talk that Could Save 
Your Son's Life?". That article had this same problem. People clicked through to see what the 
topic of the talk was. Once, they found out, they clicked away.  

When I changed the headline (and the article) to "How to Have the Talk…" I got a lower click 
through rate to my website but people stayed longer. Notice that the "weaker" headline, the 
"How to" headline, probably did a better job of attracting my target market. Whereas my 
original "Could you…" headline probably attracted lookie-lous. 

I would expect the second and the fifth headlines in the box above to be the most effective 
(And I wouldn't be satisfied with my judgment. I'd test, test, test. See below for that.) 

Controversy headlines 

This is an extension and a sharpening of the type above. Here's an example of headlines 
featured in TIME.com's Outbrain content marketing widget (See the logo bottom left). 
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You often have to be familiar with the niche to know if a headline taps into a controversy. In my 
niche, parenting, for example circumcision is a trigger point. Some parents consider it 
mutilation. So a headline that may seem innocuous to an outside reader (WHO endorses new 
circumcision tool) may be very controversial for the target audience. 

The two headlines about pictures girls need to stop posting have the double advantage of 
piquing curiosity and possibly provoking controversy. Notice also, that it's the same publisher 
testing headlines. 

"Never Buy a Lego Set Again" looks as though it's attempting to ignite a controversy. It's also an 
example of a headline that attempts to grind an axe or vilify a common enemy.  

 

 

 

 

 

 

 

Watchdog headlines 

I used this format for headlines quite often when I was doing article marketing full-time. I 
wrote, tested, and tracked hundreds of articles and headlines for article marketing. The most 
successful article I've written in terms of getting reads and click-throughs has this headline: 

 

 

 

I wrote the article in June of 2009 for ezinearticles.com. It was a significant traffic generator for 
me. The article has been viewed 22,504 times and it has an 18.89% click through rate (actually, 
much higher at the outset) meaning that one article drove 4,251 visitors to my website from 
that one directory alone (not including traffic from other websites that picked it up). I still get 
clicks on the article today. 

My top drawing title for Quora has a similar format: 

 

 

 

 

Fema Has Campers For Sale Super Cheap - But Should You Buy One?  

Does Marriage and Family Therapy Really Stop Divorce: The Verdict of 25 
Years of Research  

Grinding axes can be very profitable. If you can find a very controversial topic and take a 
side with passionate followers, you can write negative articles about your common 
enemy and get a lot of views.  

The classic example of this is 2nd Amendment (Right to Bear Arms) sites and articles 
decrying gun control. Though don't overlook taking the side of the ill and vilifying disease, 
or taking the side of the consumer against a heartless corporation. That also works well. 
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The CTR for this headline has bounced around during my testing. At its lowest point, it drew 

.07% click through (when Outbrain was shooting it out everywhere because it had just 

performed very well on a limited basis). At its highest, it got .42% click through.  

Here are other examples I've used that have worked well for me on Outbrain: 

 New Circumcision Device Approved by WHO: Should It Change Your Mind About 

Circumcision? 

 Canadian Physicians End Opposition to Routine Circumcision: But Is It Right for Your Child? 

 Should You Tell Your Teen – You’re not that important? 

What I'm shooting for is a mix of components: 

1. An important topic the reader will care about. 

2. A topic that is provocative, that will grab the reader's attention and make them want to 

check. 

3. A skeptical stance that puts me on the reader's side doing the work to help them sort things 

out. And  

4. Some element of authority (FEMA, or research, or the World Health Organization) that 

would lead the reader to believe they can trust the article, that it's not just some stupid 

marketing piece. 

These aren't the only formats I use for a headlines, but they are good to use as starting points. 

Then… 

Test, test, test. 

This is the brilliance of 

Outbrain. It's easy, quick, 

and cheap to test. And 

testing can make a big 

difference.  

Remember that higher 

click through rates (CTR) 

translate to lower cost 

per click (CPC) which 

translates to higher 

revenue per thousand 

impressions (RPM). 

You've seen examples of 
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mine where similar but different headlines have yielded significantly different click through 

rates.  

Outbrain's blog includes an example where a client tested 2-4 headlines per article. The testing 

resulted in a 400% increase in CTRs and a 329% increase in revenue per thousand impressions. 

It's not obvious how to test on Outbrain, so I've included a step-by-step process in the section 

on Optimizing Outbrain below. 
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Part Four: How to Optimize Outbrain 

The diagram to the right maps the process we've been 

talking about. I've expanded our original flow chart to 

include the practical steps of setting up the website 

and the Outbrain campaign.  

So far, you've chosen your niche or decided to go with 

no niches. You've chosen topics and had your articles 

written. You've also put some time into thinking about 

headlines for your articles. 

Set Up Your Website 

You may have a website already that you'd like to drive 

traffic to. If you don't, you need to get one set up and 

post your articles to it. 

There are two reasons to do this. First, you'll be 

submitting your articles URLs to Outbrain, not the 

articles themselves. Second, Outbrain will check every 

article you submit. And they're going to be judging 

your website. 

You have two major considerations when you're 
setting up your site.  

1. You MUST communicate quality. 
2. Create a structure that reinforces your site 

goals. 

Outbrain is a great traffic source. They trade on 
quality. And they scrutinize their partner network. So 
you need to make sure that your site looks like the 
other big brands that advertise with them.  

I found a magazine style layout to be the easiest to 
use. I'm using Max Mag Wordpress theme. It has a 
really nice clean look. Very professional with minimal 
work on my part to customize it.  

It gives me maximum coverage on the home page with the least amount of writing. And it gives me 
great flexibility on the layout of the internal pages. I can add ad blocks easily when I decide to optimize 
for ad revenue or take everything out when I'm optimizing opt-ins. 
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Don't call your blog a blog 

This isn't a headline recommendation. But it has to do with the way your link is presented to 

readers on the host sites (CNN, TIME, Slate, etc.)  

Links recommended by Outbrain are presented with a headline alongside a source name, the 

name of the site where the recommended piece of content resides, in other words, the name 

of your site.  

Apparently, readers on authority sites want to go to sites they see as authorities. More people 

will click on your link, if your url doesn't identify your site as a blog. 

In a recent test Outbrain conducted, the click-through engagement was 71% higher for links 

that listed only the brand name than on links that had the “blog” qualifier. 

For better or for worse, readers judge reports by their covers and sites by their domain names 

and urls. 

 

Topics, Headlines, and Site Goals 

Remember your goals for your site. You need to watch your traffic and your site's performance and be 

ready to revise your topics and headlines at any time. 

Take as an example, the article I wrote from the headline on Alltop, "An Awkward Talk that Could Save 

Your Son's Life".  

The first article I wrote was "Could You Have the Awkward Talk that Could Save Your Son's Life". That 

headline performed very well. And if I had been monetizing my site with sponsored ads, I probably 
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would have been delighted with that article. Readers would have come to my site, satisfied their 

curiosity, seen related articles, and stayed on my site, some long enough to click on an ad. 

But I was building a list. And related posts widgets tended to lower my opt-in rate for my list. So I had 

eliminated them. The curious readers brought in by that headline, tended to bounce off my site once 

they had satisfied their curiosity. 

So, I changed the focus of the article slightly, and created "How to Have the Awkward Talk that Could 

Save Your Son's Life." That headline had a lower click-through-rate from Outbrain, but a higher 

conversion rate to my list, since it brought people who were interested in how to have tough talks which 

is what I was offering. 

The lesson is to keep your goals in mind, keep tracking and testing, and adjust your headlines and 

articles to match your goals. 

Finding Quality Writers  

If you decide to outsource your writing, you need to find good sources of writers. I use three: 

1. needanarticle.com and iwriter.com – I've gotten pretty good articles here for roughly $10-$12 for a 
750 word article. They can be a good place to start and to build out your site. Some people swear 
they run their content marketing using articles from these sites. 

2. Textbroker.com – I have used Textbroker on website projects, article marketing, and 
content marketing for years. I've found writers here who are quite good. The writers are 

rated, and you 
can search on 
both rating and 
price. If you fully 
utilize this site, 
you can get very 

good writing at a very competitive 
price. 

How do you fully utilize 
Textbroker? 

 Sign up as a Client, not an 
author. 



Traffic WSO Copyright 2013 P. 37 

 Use their search function wisely. Look for writers who have high ratings and charge low 
prices. You may need to search through pages of writers to find the diamonds in the 
rough. But if you take the time, you'll find them.  

 Build a team. Teams do three things for you.  

When you send out invitations for a writing team, you get to ask for a sample article. So 
you'll get immediate evidence of the quality of writing you can expect.  

You can put your article requests in front of a group of writers that you know are good 
and who have agreed to write for you. So you can get better response times.  

And finally, sometimes you can save some money. Some writers will join a group that 
offers a less than their normal rate because they know you'll be making a steady stream 
of requests. So you can get quite good writing at a very good price. 

3. Warrior Forum – I've 
found some top quality 
writers through the forum. 
I usually hire 4 or 5 at a 
time and offer them each 
an article or two. I'll find 
one who is a terrific writer.  

To find writers on Warrior 
Forum, log in, click Search 
and choose  Advanced 
Search, put "Content" in 
the Search by Keyword 
Box, and choose Warriors 
for Hire as the forum to 
search.  
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Set Up Your Outbrain Account 

To get started simply go to Outbrain.com and click on the Learn More button underneath 
Amplify Content. 

You will then be taken to the next 
page where you get some more info 
on how their stuff works. Click on 
the “Get Started Now” button.  

You'll be taken to a page where 
you can create an account. Choose 
"I'm new". 

You'll receive an email from 

Outbrain CEO, with the 

subject, "Activate your 

outbrain account" in the 

account you've specified.  

You'll need to click a link in the 

email to activate your Oubrain 

account. 
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Add Articles to Your Campaign 

Clicking "Register" will take you to a page where you can begin to add content.  

You need to have content to promote (to amplify, in Outbrain's terms). For most people, most 
of the time, that will be articles you've posted on your own website. But don't over look other 
kinds of content you can promote. 

I recommend you choose the "Hand-Picked" option and start by adding articles manually. There 
are two reasons to use the Hand Picked option: 

 "Using RSS" will pick up everything in your RSS feed, including your category pages, your 
index pages, and anything else that may be there if you haven't been deliberate about 
filtering your feed. 

 "Hand Picked" will give you access to the Bulk Upload feature which is what we'll use to 
split test 
headlines. 
And I've 
already said 
how 
important 
that is. 

To start adding 

content: 

1. Click on the 

"Hand-Picked" 

box 

2. Enter your first 

URL in the box 

below, and  

3. Press "Add" 

4. Outbrain will 

acknowledge 

your URL entry 

and show the 

current 

headline for 

he article 

5. Press "Next" to continue 
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(Note that I didn't use a URL from my own website in the example above.)   

You'll see that when you add one URL, Outbrain gives you the opportunity to add more. We're not going 

to add them one by one. We'll use the bulk add facility so you can test your headlines. 

Next, Outbrain takes you 

to a page for campaign 

settings. 

1. Enter a name for your 

campaign. You may make 

multiple campaigns. So 

use a name that's 

meaningful to you. 

2.  Enter the amount you'll 

pay for each click. This is 

the setting you'll drop 

over time. They usually 

recommend 0.35 to begin 

with. I normally start at 

0.15 if I'm doing a 

personal campaign or a 

test. 

3. Set you daily budget. 

4. You start and end dates. 

5. Click "Proceed to 

checkout" 
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On the check out page: 

1. Check your campaign 

settings. 

2. Enter your address and  

3. Credit Card information. 

4. Check Terms of Service and 

5. Click "Get Started"  

Here's another terrific thing 

about Outbrain. They don't 

charge you until next month for 

this month's clicks. So if you're 

promoting something that turns 

around revenue quickly you 

never have to be out of pocket 

for advertising expenses, ever. 

After you proceed to check out, 

Outbrain will email you to let you know your campaign is ready. 

When you get the email, log back into your account and set up your headline tests. 

Test Your Headlines 

OK, we're ready to test headlines. 

Of all the techniques for writing headlines, the 

most important is testing. You must test.  Getting 

the high CPCs is what allows you to drive down 

your bid. And it will get you the most traffic. 

Here's how to do it. 

When you log back in, click on "Manage Content". 

When you reach the Manage Content page, 
click Bulk Upload Content URLS. 
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Here's what you'll see: 

 

The spreadsheet at the bottom is your personal optimizer. It's your goldmine!  
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To use it, just put your URLs in the first column and your titles in the second column. Here's 
what most people don't know. You can pair many titles with one URL. That's how we test 
headlines. 

For an article you want to test, enter the URL in several rows, at least three to four. Then enter 
different titles in the Title (Optional) column. Outbrain will show your different titles and split 
test them to show you which performs better.  

You'll find the click through rates for different titles vary widely.  

Here's an example of how that looks: 

You'll notice the articles are all the same URL (this is an example, not on my site) and the 
headlines are all different. I'm not testing random headlines. I'm using different headlines to 
test different strategies and build a conceptual model of my reader. 

I'm looking for readers who are having challenges with their kids. Those readers are going 
through a "purchase cycle" of a sort. This is my preliminary model that I'm trying to flesh out: 

A. My reader, a parent, is in a "steady state". In other words, he is experiencing ups and 
downs, but nothing dramatic enough to prompt action. 

B. The parent experiences something—maybe a big issue with their child or maybe the 
umpteenth—so they start looking for a solution. 

C. The parent looks for "solution sets" – do I want counseling, the discipline of sports, a 
good book on parenting, or something else. 

D. The parent has decided on a solution set —counseling—and now wants to determine 
which provider among all counselors he will use. 
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E. The parent selects and counselor and starts counseling. 

So, I'm using headlines to figure how who this article appeals most to. 

1. Headline 1: I'm testing to see if I get the attention of people in stage B, tired of their kids 
acting out. Is that the hot button here? 

2. Headline 2: I'm testing to see if I can get the attention of people who are already 
interested in child counseling. Is there a big enough market for me to drive traffic 
composed of people in this stage? 

3. Headline 3:  I know child therapy, and especially play therapy, is controversial with some 
parents. I'm testing to see if that's a strong enough hook to get people to click. 

4. Headline 4: Some people like research and I'm appealing to authority. 

Testing multiple headlines is always a good idea. Make it do double duty, get a higher click 
through and learn more about your market. 

Here's an example of a test I've run that you saw earlier in this report. 

 

Title 1, 4, 5 and 6 above are all for the same article. Look how different the click through rates 
are! They vary from 0.18% to 0.01%. This is why some people have difficulty lowering their bids. 
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They don't know how to test their titles so they only use one title. And the title they pick 
doesn't draw attention.  

But now you know: 

 A source of very high quality traffic for literally pennies a click. 

 A simple way to identify a great niche. 

 4 sources that will give you topics that are hot, or evergreen, and controversial, that 
people want to read about. 

 3 guidelines for writing headlines that are proven to work in tests including thousands of 
headlines. 

 3 templates for headlines so you can get a running start. 

 A super powerful but little known technique for testing headlines so you get the 
absolute greatest amount of traffic for the lowest price possible! 

 A way to use headline tests to learn more about the kinds of offers you can make that 
will be most attractive to your market. 

So find your niche and start driving traffic business you've never seen!  

 


